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We
Promised.
We
delivered.
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In 2024 to 2025, your
contributions helped us raise
over ₦15.7 million (about
$10,000) to fund our 3rd Annual
Service Event (a two-day
program over Easter weekend on
April 21st and 22nd, 2025). We
committed to delivering critical
care and essential support to the
most vulnerable people in the
community of Amube-Evuazu

in Obeleagu Umana, Enugu
State, Nigeria—and with your
help, we did just that.

Pictured on previous page: Young girls welcome
the community with traditional dancing, dressed
in Adani Care t-shirts. Their vibrant performance
created a spirit of joy, peace, and unity. 

Pictured below: Two people receive medical care
as others wait their turn with calm anticipation. A
beautiful show of community and trust.
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“Your support turned despair into sustenance and safety.”
- Mrs. Josephine Nneka Jemie, Adani Care Founder & President
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Pictured below: Two women step forward to be 
treated by the medical team. In the background, other 
villagers patiently and happily wait for their turn.
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Reached over 500 individuals,
including widows, orphans,
elders, youth, the disabled,
and those living with illness
and hunger. Every naira was
spent with purpose, integrity,
and transparency.

200

MEALS SERVED DAILY

650+

195
FAMILIES RECEIVED 1-MONTH 
RICE SUPPLY

$10,000
RAISED ( N 15.7M )

500+
PEOPLE SERVED

PATIENTS TREATED

Pictured: A spread of hot, delicious meals being prepared
by Adani Care volunteers, ready to serve the crowd with
warmth and dignity.

TOTAL VOLUNTEERS

30+

TOTAL NATIONAL/REGIONAL 
MEDIA OUTLETS COVERED
THE 2-DAY EVENT
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Our Goals We Aimed to

Deliver Critical Relief to
Vulnerable Families

Provide life-sustaining support—medical care,
hot meals, and staple food supplies—to widows,
orphans, elders, and the sick during the Easter
holiday weekend.

Strengthen Local Capacity 
and Community Trust

Empower our on-ground team in Nigeria to lead
and execute the event independently,
demonstrating readiness for long-term, locally-
led impact.

Identify Long-Term Needs
and Prepare for Scalable
Solutions

Listen deeply to the community and uncover
systemic needs we could address in future
initiatives.

Goal 1:

Goal 2:

Goal 3:

To p  3  G o a l s  –  H i g h l i g h t s

Pictured, left to right: (1) A grateful family holding a 50kg bag of rice (110 lb), happy to have food for the
days ahead—an indicator that this event was truly sustainable; (2) Villagers waiting to be served; (3)
ACF volunteer guiding a patient to the medical team for treatment.
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In a region where a single 50kg bag of
rice now exceeds an average month’s
salary, your support turned despair into
sustenance and safety.

Impact Insight

Provide life-sustaining
support—medical 
care, hot meals, and
staple food supplies—
to widows, orphans,
elders, and the sick
during the Easter
holiday weekend.

What We 
Aimed to Do:

by a team of doctors, nurses, and
pharmacists for malaria, high blood
pressure, diabetes, ulcers, eye
conditions, and more.

200 patients treated

feeding both body and spirit—
no one left hungry.

Over 650 hot meals
served daily

(110 lb bag of rice) were distributed to 195 local families.
Families were pre-registered by ACF team members who
traveled to the village weeks in advance; this resulted in
order and dignity on event day.

66 bags of 50kg rice 

What We Achieved

Pictured: (On the Left) Villagers smile
as they receive their bag of rice;
(Right) A doctor treating a patient;
(Bottom) Community members
enjoying their hot meals.

Goal 1:
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Goal 2:

Empower our on-ground
team in Nigeria to lead
and execute the event
independently,
demonstrating readiness
for long-term, locally-led
impact.

What We 
Aimed to Do:

Strengthen Local
Capacity and
Community Trust

What We Achieved

Pictured, top to bottom: (1) ACF
volunteers welcome local dignitaries,
leaders from Amube-Evuazu
Autonomous Community, including the
Igwe (Chief) and his entourage.
(2) A doctor treats a sick woman 
whose face beams with relief.
(3) Villagers enjoy their hot meals 
and other support services.

This milestone marked a turning point in
our sustainability—proof that your
investment is cultivating local
leadership and lasting infrastructure.

Impact Insight
was managed by the on-the-ground team in
Nigeria without any U.S.-based staff on-site,
for the first time in our history.

An entire two-day operation

in a high-risk context, where similar events
have led to crowd stampedes.

Zero safety incidents
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Listen deeply to the
community and uncover
systemic needs we could
address in future
initiatives.

Identify Long-Term
Needs & Prepare for
Scalable Solutions

What We Achieved

Pictured: An ACF volunteer guiding a
patient to the medical team for
treatment.

Goal 3:

What We 
Aimed to Do:

with urgent demand for exams,
glasses,  cataract and glaucoma
surgery. 

Eye care emerged as #1
unmet medical need

Clean water access was identified 
as a top priority

to launch a pop-up eye clinic in
2026, in partnership with local
specialists.

In response, plans are
now in motion

by local leaders. Your support will help install the first-
ever solar-powered borehole, serving the entire village.

Impact Insight: This event was not
just a service—it was a listening
post. And because of you, we are
not just reacting; we are building
toward structural change.

Impact Insight
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200 patients treated for malaria, typhoid, high blood
pressure, ulcers, eye problems, arthritis, diabetes, and more.

M e d i c a l  O u t re a c h

Staffed by a dedicated team of 4 doctors, 3 nurses, and 
2 pharmacists with full diagnostics (e.g. blood pressure and 
blood sugar levels).

30 patients referred for follow-up—many of them with
illnesses that had never received medical attention before this
event.

The community's need for eye care was revealed as the most
urgent unmet medical need.

What Your Giving Achieved

Pictured: A selection of medications ready to treat those in need.
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Fo o d  S e c u r i t y
A total of 66 bags of 50kg rice (110 lb bag of rice) were
distributed across 195 families.

Over 650 hot meals were served each day—featuring local
favorites like egusi soup, ede soup, jollof rice, meat, pepper
soup, and more.

2,500 gallons of filtered water for an on-site underground
water tank, and commercial-grade cooking infrastructure
were sourced, delivered, set up, and maintained for the event.

What Your Giving Achieved

Pictured: Bags of 50kg rice (110 lb) arranged and ready for distribution to the needy.
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Honorariums of ₦680,000 (approx. $453) were paid to 
30+ volunteers and operational managers for their vital
contributions.

E c o n o m i c  E m p owe r m e n t
₦443,500 (approx. $296) was committed towards
vocational training in nursing, sewing, baking, and solar
electricity—empowering 4 young leaders.

What Your Giving Achieved

Pictured: Tents offer villagers shade as they enjoy the event in comfort and community.
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S k i l l s  &  E d u c at i o n
Vocational training scholarships were awarded for baking,
sewing, solar energy installation, and hairdressing--lucrative
skills that will equip the trainees to be self-reliant.

Live health workshops on nutrition, dental care, and
lifestyle were provided to elders, caregivers, and the
chronically ill.

What Your Giving Achieved

Pictured: Four vocational training scholarship recipients pose proudly with
Engineer Emmanuel Aneke, Event Chairman/Host (at far left) and Mrs. Gladys
Eze, ACF Operational Manager (center). 

13www.adanicare.org
+1 (317) 572-5608‬adanicarefoundation

team@adanicare.orgadanicarefoundation

http://www.adanicare.org/
http://instagram.com/adanicarefoundation
http://facebook.com/adanicarefoundation


500+ professional photographs and 18 hours of video
coverage provided by a professional photographer and
videographer

Live coverage by 8 press organizations: 4 major media
houses (newspaper brands: BusinessDay, The Sun, Enugu
Metro, and Blueprint); and 4 TV and radio stations (NTA,
Radio Nigeria, NTA ETV, and Owelle Igbo FM).

M e d i a  +  Awa re n e s s

50+ interviews with attendees and volunteers shared the
impact far beyond Enugu.

What Your Giving Achieved

Pictured: (Top left) Founder, Mrs. Jemie’s work via ACF spotlighted in Daily Sun newspaper; (Top right)
Dental workshop at the event captured on NTA ETV, a leading regional news station in southeasteastern
Nigeria; (Bottom) 8 national and regional media outlets traveled to cover the  2-day service event 
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Fa i t h  a n d  C u l t u re
Two Holy Masses led by Rev. Father Christopher Okudo.

Cultural customs were honored with a Rainmaker ceremony.

What Your Giving Achieved

Pictured: Operations Manager, Mrs. Gladys Eze, directs the dance group. Their
performance symbolizes joy, peace, and unity—which also helped to mend longstanding  
issues among neighbors and reunite old friends. 
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What We Learned

Operational Independence: Our on-the-
ground team in Nigeria successfully ran
the full two-day event without U.S.-based
leadership on site, demonstrating strong
operational maturity.

Safe, Dignified Distribution: Despite
regional reports of stampedes of people
at similar events, our pre-registration
process ensured the raw rice distribution
to 195 families happened peacefully and
securely.

Increased Volunteer Interest: Local
doctors and medical professionals
requested to join—some even uninvited—
drawn by the spirit and impact of the
event.

Media Amplification: Pre- and post-event
coverage in 4 newspapers and on 4 TV
and radio stations dramatically expanded
visibility. Community leaders invited to
observe were deeply impressed by our
credibility and scale.

W h at  Wo r ke d

The 3rd Service Event deepened our
understanding of both what is
working well—and what needs to
evolve—as we scale our impact.

Pictured - across all 3 images: ACF core team
with the medical group
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What We Learned

W h at  N e e d e d
I m p rove m e n t

Eye Care Preparedness: Demand for eye
treatment overwhelmed available supplies
on Day 1. Additional medication had to be
sourced mid-event, signaling a gap in
planning for this growing health concern.

Leadership Management Across Borders:
The absence of in-person U.S. oversight
posed a potential coordination challenge
across time zones. However, the passion
and resilience of our local leaders ensured
the event’s outstanding success; while also
deepening team capacity and yielding
valuable insights for future cross-regional
collaboration.

Pictured, from top to bottom: 
Effective on-ground organization ensured 
safety and smooth flow of the large crowd  
(1) ACF Volunteers read out names of 
pre-registered villagers lining up to receive rice.
(2) The medical team preparing to begin service.
(3) Registration at the event gate by Adani Care
volunteers, ensuring swift entry for attendees
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Critical
Community 
Needs

We will formalize relationships with local eye
specialists ahead of the 2026 event to
ensure capacity for screening, treatment,
and potential minor procedures on site.

Launch an Eye Care
Partnership Model:

In alignment with grantmaking trends and
Board guidance, we will begin developing a
U.S. program, starting with women’s health
and empowerment initiatives in Indiana.

Strengthen U.S. Focus:

In direct response to a request from local
leaders, our next event will include the
installation of a solar-powered water borehole,
offering clean water access to the entire village
for the first time.

Invest in Water
Infrastructure:

We will improve documentation, Board
diversity, and impact metrics to strengthen
future applications for philanthropic and
corporate funding.

Prepare for Grant Readiness:

This 3rd Service Event
revealed a critical health and
infrastructure gap in 
Amube-Evuazu, Obeleagu
Umana, Enugu State, Nigeria:

Eye care emerged as the #1
medical need (due to impaired
vision, cataracts, glaucoma and
other debilitating eye conditions).

Clean water access remains a
daily struggle for the community.

What To Do Differently Next Time
Launch an Eye Care
Partnership Model:

Invest in Water
Infrastructure:

Strengthen U.S. Focus: Prepare for Grant Readiness:

Pictured: Doctors providing thorough checkups.
This session revealed how crucial and
appreciated the eye care services were.
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What Comes Next: 
A Bold Vision for 

Your generosity made history—now we need
your help to make lasting change.

We are expanding our mission
with two first-ever community-
scale investments:

Solar-Powered Borehole Installation
To provide consistent, clean drinking water for
the entire village.

Pop-Up Eye Clinic

To diagnose and treat vision conditions that rob
too many of their health, mobility, and dignity.

Coming Soon: Our
4th Service Event
Coming Soon: Our
4th Service Event

Pictured: A symbolic image introducing Adani Care’s next bold mission: solving the
urgent need for clean, sustainable water Amube-Evuazu, Obeleagu Umana, Enugu State,
Nigeria.

January  2026
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Join Us Again
Here is how you can multiply your impact:

Donate Today: Every dollar brings water
and sight to those in need.

Refer Partners: Connect us with
missionary groups, NGOs, and businesses
looking to make a real, lasting impact by
sponsoring community-led initiatives.

Become a Board Member: Help shape the
future of health, dignity, and hope for
underserved communities

Let us continue together—bigger,
bolder, and with even greater
purpose.

With deep gratitude, remember:

“WE RISE BY LIFTING OTHERS”

- Mrs. Josephine Nneka Jemie
Founder and President, Adani Care Foundation 

Pictured: ACF volunteers pose as a family in
front of a banner showing ACF Founder, 
Mrs. Josephine Nneka Jemie

Your giving transformed lives.Your giving transformed lives.

For more pictures and video and details on
press coverage, please visit www.adanicare.org
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Budget Category Amount (NGN) Amount (USD)

Cook 300,000 191.08

Decorator 110,000 70.06

Raw Rice Distribution 4,911,500 3,128.34

Medications 1,005,000 640.13

Canopies, Chairs & Tables 80,420 51.22

DJ & MC 330,000 210.19

Cooked Food, Drinks & Water Supply 2,231,300 1421.21

Security 250,000 159.24

Promotional Materials 285,800 182.04

Health Workshop Presenters 80,000 50.96

Rainmaker (Cultural Requirement) 90,000 57.32

Transport 300,000 191.08

Photography & Videography 160,000 101.91

Volunteer Honorariums 680,000 433.12

Vocational Training Scholarships 443,500 282.48

Venue Rental & Repairs 1,425,761 908.13

TOTAL 12,683,281 8,078.52

Budget Overview: 3rd Service Event (April 2025)

Appendix 1 
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By the Numbers: Top Budget Categories for 3rd Service Event

Appendix 2 
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